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	Course Goal
	The goal of the course is to transfer to the students the skills of Cultural Tourism and Cultural Heritage Management, such as determine strategy of Cultural Tourism Management, sustainable development, systematic management and protecting of cultural heritage, using modern geovisualization techniques, planning and implementing cultural tours, turning cultural heritage and resources  into Cultural tourism destination and attraction.

	ECTS Credits and Hours According to Students Workload
	5 ECTS
30 Contact hrs
95 hrs of Independent work

	Course Format
	1. Lecture hrs – 15 (weeks 1–15);

2. Group work hrs – 15 (weeks 1–15);
3. Independent work hrs – 75 (weeks 1–19);

include:

a. preparing for middle exam – 20hrs (10th week);

b. preparing for group work – 60hrs (weeks 1–15);

c. preparing for final exam – 15hrs (weeks 16–19).

	Preconditions
	No precondition

	Learning Outcomes
	Criteria
	General (Transferable) Competencies
	Subject Specific Competencies

	
	Knowledge and understanding
	Advanced and systemic knowledge of the field of study, which allows for the generation of new, original ideas, understanding solutions to certain problems;
	Student has an advanced and get systemic knowledge of principles of organizing and managing the strategic, marketing, quality assurance and modern technological actions related to Cultural Tourism and Cultural Heritage Management, understanding the comprehensive character of  Cultural Tourism and Cultural Heritage Management, sustainable development, planning and implementation of protection policy, marketing and promo activities regarding to the Cultural heritage resources.

	
	Applying knowledge
	Ability to act in a new, unpredictable and multidisciplinary environment; ability to search for new, original methods of solution for complex problems, amongst them, using the most recent methods and approaches;
	Student is able to realize problems connected to the Cultural Tourism and Cultural Heritage Management, elaborate and implement the original decision-making system in management, protecting and promoting cultural tourism products,  use knowledge for successfully respond challenges, create and manage cultural tourism destinations, develop protection mechanism’s and sustainable strategy for defending cultural heritage.

	
	Making judgments
	Ability to make judgements on the basis of critical analysis of complex and incomplete information (including recent researches); ability to synthesise innovatively based on recent data;
	Student is able to get knowledge, effectively analyze and make conclusions evaluating competitors or creating the competitive strategy based on the received information from governmental organizations, privet sector, academic and etc. sources.

	
	Communication skills
	Ability to communicate own judgements, arguments and research methods to academic and professional community in the Georgian and foreign languages, with due consideration of the academic integrity standards and recent developments in the field of information and communication technologies;
	Student could effectively use the modern communication technologies in a Georgian or foreign languages to communicate with the stakeholders involved in the process of cultural tourism and cultural heritage management, such as  to collect the information, to presentation and argumentation of conclusions, visions and findings.

	
	Learning skills
	Ability to independently manage the learning process, to understand the specificities of the learning process and make strategic plans a high level;
	Student is able to evaluate his/her academic knowledge and practical experience in the sphere of cultural tourism management and to plan his/her further academic growth.

	
	Values
	Ability to evaluate own and others’ attitude towards values and contribute to the establishment of new ones;
	Student is able to understand, evaluate, create and implement the acknowledgement of cultural, social and environmental values during the process of cultural truism and cultural heritage management.

	Contents
	Lectures:
1. Defining cultural tourism: linking cultural heritage and tourism – 1 h.;
2. Cultural tourism: mixing of cultural heritage and tourism recourses – 1 h.;
3. Cultural tourism assets. General classes of cultural recourses – 1 h.;
4. Cultural heritage management. management and marketing of tangible and intangible heritage – 1 h.;
5. Cultural heritage management at the national level. policy, institutions and challenges – 1 h.;
6. Cultural heritage in the global policy arena: international laws, treaties and organizations – 1 h.;
7. Cultural tourism market: typology, dynamics and tendencies – 1 h.;
8. Cultural tourism marketing – 2 h.;
9. GIT   and Cultural tourism sites, destinations and attractions – 1 h.;
10. Midterm exam; 
11. Main directions of cultural tourism (Religious, life-seen tourism) – 1 h.;
12. Main directions of cultural tourism (MICE and Cruise) – 1 h.;
13. Event management and creative in Cultural tourism -– 1 h.;
14. GIT   and Challenges in achieving sustainable cultural tourism – 1 h.;  
15. Cultural tourism as tool of cultural dialog, peace and education – 1 h.
Group Work:
1. Cultural tourism: mixing of cultural heritage and tourism recourses – 1 h.;
2. Cultural tourism assets. General classes of cultural recourses  – 1 h.;
3. Cultural heritage management. management and marketing of tangible and intangible heritage – 1 h.;
4. Cultural heritage management at the national level. policy, institutions and challenges – 1 h.;
5. Cultural heritage in the global policy arena: international laws, treaties and organizations– 1 h.;
6. Cultural tourism market: typology, dynamics and tendencies – 1 h.;
7. Cultural tourism marketing – 2 h.;
8. Cultural tourism sites, destinations and attractions – 1 h.;
9. Midterm Assessment; 
10. Main directions of cultural tourism (Religious, life-seen tourism) – 1 h.;
11. Main directions of cultural tourism (MICE and Cruise) – 1 h.;
12. Event management and Creative in Cultural tourism – 1 h.;
13. Challenges in achieving sustainable cultural tourism – 1 h.;
14. Cultural tourism as tool of cultural dialog, peace and education – 1 h.;

	Teaching/Learning Methods
	Teaching and learning methods used during course implementing process:

1. Explanation;

2. Teaching based on problem;
3. Case study;

4. Verbal;

5. Work in groups;

6. Individual work with Theoretic and practical materials;

7. Discussion.

	Evaluation Criteria
	A student is evaluated by the 100 point system, containing 60 points allocated for the everyday activity and 40 points for the final exam. The everyday activity includes the following components:

a) Group work – 40 points 
b) Middle exam – 20 points
A student’s each activity in group work will be awarded by maximum 5 points. 

There is one MIddle Exam during the term, evaluated by maximum 20 points. The exam is held in writing form. The student is required to answer the examination list containing 4 questions. Each right answer is evaluated with 5 points. Duration of examination – 1 hour.

Final Exam – 40 points. The student is obligated to answer the examination list containing 8 questions. Each right answer is evaluated by 5 points. Duration of examination – 2 hours.
A student shall have a minimum of 11 points through the term; otherwise he/she is not allowed to take the final exam. The final exam is failed, if the student won’t get minimum 21 points.

Evaluation Criteria:

5 points: The answer is full, accurate and comprehensive; terminology is correct; a student demonstrates a good knowledge of program specific learnt material, knows the required literature very well. 

4 points: All topics are answered, but answers are short; terminology is correct; there is hardly any mistake; a student demonstrates a good knowledge of program specific learnt material.

3 points: The answer is not full, but it is satisfactory; terminology is deficient; a student knows program specific learnt material, but makes a few mistakes.

2 points: The answer is not full; terminology is incorrect; a student’s knowledge of required literature is incomplete and makes some considerable mistakes. 

1 point: The answer is deficient and incorrect; terminology is not used or is inadequate; a student demonstrates a poor knowledge of learnt material. 

0 point: The answer is inadequate or is not given at all.  

The student completes the course if he/she gets one of the following grades:

a) (A) Excellent – 91-100; 

b) (B) Very good – 81-90 points;

g) (C) Good - 71-80 points;

d) (D) Adequate – 61-70; 

e) (E) Acceptable – 51-60; 

f) (FX) a student does not take, but he/she is allowed to take one more exam -    41-50;

g) (F) Failure – 0-40 – he/she is to repeat the course.  

	Required Literature
	1. Bob Mckercher, Hilary Du Cross, Cultural Turism, The partnership Between Tourism and Cultural Heritage Managmenn, pub. by Routledge, London-New York 2002;
2. Myriam jansen-Verbeke, Gerda K. Priestley, Antonio P. Russo, Cultural Resourses for Tourism. Patterns, Processes and Policies, Pub. by Nova Bublisher inc., 2009;

3. A Companion to Cultural Resource Management, edited by Thomas F. King. Pub. by Wiley-Blackwell ltd. 2011;
4. Cultural Heritage Management, A Global Perspective, edited by Phyllis Mauch Messenger and George S. Smith. Pub. by University Press Florida, 2010.

	Additional Literature
	5. Religious Tourism and Pilgrimage Management, an intertantinal perspective, edited by R. Raj and N.D. Morpeth, 2009;

6. Greg Richards, Tourism Development Trajectories – from Culture to Creativity?, Netherland, 2010

7. Greg Richards, Cultural Tourism and Leisure Studies, Cultural Tourism. In Blackshaw, T. (ed.) Routledge

8. Handbook of Leisure Studies. Routledge: London, pp. 483-492.

9. Zhang, Yining, "Cultural Tourism Products: A Case Study in the Xi’an City" (2011). UNLV Theses/Dissertations/Professional Papers/Capstones. Paper 1077.

10. Evangelos Christou, Heritage and cultural tourism: a marketing-focused approach;

11. Edward Porter Alexander, Mary Alexander, Museums in Motion: An Introduction to the History and Functions of Museums, Rowman Altamira, 2008. 
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